












Online mini-magazines  
with 500 guaranteed leads

An IndustryWeek Manufacturing Roundup is 
a turnkey online mini-magazine on a focused 
topic. The content comes from the pages of 
IndustryWeek magazine, the IndustryWeek.com 
website or even one of IndustryWeek’s 100+ 
sister publications.

IndustryWeek works with the sponsor to select a topic that 
relates to the sponsor’s marketing objectives.

The sponsor receives prominent placement 
throughout the Manufacturing Roundup, including:
•	 Sponsor logo on each spread within the
	 Manufacturing Roundup.

•	 An “about the sponsor” section that contains a
	 company description.

•	 A full-page ad within the Manufacturing Roundup.

•	 A page of links to the sponsor’s case studies, white 		
	 papers, or other marketing materials.

The Manufacturing Roundup is posted on the IndustryWeek.com website 
for three months, to generate at least 500 minimum guaranteed leads. 
The sponsor receives contact information for everyone who accesses it. The 
Roundup is promoted through website ads, eNewsletter sponsorships, text 
links, or other placements selected and crafted by IW.

Manufacturing Roundups are great for:
•	 Generating leads while educating prospects about industry trends.

•	 Associating the sponsor’s brand with high-quality IndustryWeek content.

•	 Adding a new and exciting offering to the sponsor’s own marketing  
	 arsenal – for promotion on the sponsor’s website and in other marketing activities, if desired.

LIMITED AVAILABILITY
Only 2 Manufacturing Roundups are available per quarter.

Manufacturing Roundups
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Identifying a unique audience  
of manufacturing executives 

A free white paper is a powerful B2B 
offer that can stimulate high click-through 
rates, result in successful lead generation 
and influence purchases. 

According to statistics compiled by eMarketer, white 
papers are the second most-consulted source of 
information by corporate end users.

IW’s Sponsored White Paper Collection allows 
manufacturing executives to download a sponsor’s 
white paper from the IndustryWeek.com site.  
Documents are listed along with the company’s name, 
URL and a 50-word description.

White papers appear within their own section of the IW 
website at www.IndustryWeek.com/whitepapers. 
Additionally, each paper is listed under one of the site’s 
content categories. This system helps site users find 
relevant papers when they are searching for content.

Actionable sales leads delivered in real time
Whenever an IndustryWeek.com visitor downloads a white 
paper, IW will immediately email the person’s name, address, 
company name, job title, etc. to the sponsoring company. 
This service allows the sponsor to quickly pass the lead to 
its sales team or enter it into its prospect database within 
minutes.

Investment: $1,000 net/month, per white paper
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Direct-response budget maximization

The IW Online Marketplace is similar to the classified ad 
section in a newspaper or a magazine.  It allows companies 
to place a text link on all pages within the IndustryWeek 
website. They appear in a box on the home page, articles 
pages, category pages, and all other pages within the 
website.

Companies often use a text link along with higher-
impact ad units on IndustryWeek.com such as skyscrapers, 
rectangles or eNewsletter ads.  They are also effective as 
stand-alone marketing tools — an excellent low-cost, low-
risk point of entry for campaigns with limited budgets.

Monthly credit card billing is also available.  Ads consist of a 50-character headline and up to 200 characters of body copy. 

Text links are priced by position, with a maximum of five links running at a time:

#1 position:

$1,400 net/month

#2 position:

$1,300 net/month

#3 position:

$1,100 net/month

#4 position:

$1,050 net/month

#5 position:

$975 net/month

Text Links
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Premium text links in relevant 
content with prominent exposure.

Targeted headline ads are located under the site 

header and above the main content on pages within 

a content category. Because of their prominent 

location and unique format, this ad position is an 

ideal place for sponsors to promote white papers and 

other content assets.

Each targeted headline ad consists of:
• 88x31 logo.

• A bold “category sponsored by” tagline.

• 2 text links provided by the sponsor.

• A linked 88x31 logo also appears in the site 	

	  navigation menu for that category.

The sponsor’s ad appears on all pages within 

the content category it selects — including main 

category pages, subcategory pages, news item 

pages, feature story pages, and column pages. 

Each targeted headline ad position is exclusive to 

that content category. 

IndustryWeek’s content is organized into
five distinct categories:
    • Leadership & Strategy

    • Operations

    • Economy & Public Policy

    • Technology & Innovation

    • Research & Rankings

Investment: $3,000 net per month

Targeted Headline Ads
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Each category’s targeted headline 
position is available on a sole 
sponsorship basis only.




