






Enhance your print ad and connect readers

We have a new, FREE, way for advertisers to  
connect print to the web and measure ROI!  

Quick Response (QR) codes is a barcode included in your New Equip-
ment Digest, EHS Today or Material Handling & Logistics magazine 
print ad, which is read by a Smart Phone camera, directing readers 
to your online content. And did we mention, it’s free!

How does a QR code work?
1. Readers install any QR code/barcode reader application  
on their phone.  
2. Readers can then scan the QR Code with their phone. 
3. Readers are then taken to whatever URL you provide.  
 This can be a website, whitepaper, video, coupon or  
offer for a free sample 
4. We will report the number of QR code scans. 

This is a typical QR code.
You have seen it before. Several times. And you are going to see it a lot more. It was in an 
article you read last month. A billboard you saw last week. On a product package you bought 
Monday. You were curious about it. You weren’t sure what it is or what it does. And now you do.

Simple ideas to get started with:
•  Whitepaper Download
Run an ad featuring your most popular whitepaper.  Use QR Codes to increase PDF downloads.
•  Video
QR Codes can link static print media to interactive video content. Take your online videos and link them to your ad 
for more impact.
•  Product Spotlight
Take readers from the product highlights in your ad directly to the detailed specifications online.
•  Free Samples, Coupons
With a single scan of your ad, readers can instantly download a coupon or sign-up for a free sample.

Questions?
Contact your local sales representative.
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Let us do the work for you.  
Send us the URL you’d like to link to.
We’ll create the QR code.
Once the QR code is ready, we’ll send it to you and all you need to do is place  it in your print ad.

QR Codes Brought to you by:

MH L
MATERIALHANDLING&LOGISTICS

QR Codes are free  
in these publications:

www.PentonMSC.com



Research Center eNewsletters Brought to you by:

Content is King!
Every month, 117,000* New Equipment Digest email sub-
scribers receive the Industrial Research Center eNewsletter.
AND  
Every other month, 50,000* EHS Today EHS Research Center 
eNewsletter email subscribers receive the EHS Research 
Center eNewsletter.
 
All eNewsletters present rich content including whitepaper, 
eBooks, case studies, articles, research, etc.  A free white-
paper, case study or research study is a powerful B2B offer 
that can stimulate high click-thru rates, result in successful 
lead generation and influence purchases in the manufac-
turing audience or the safety, health and environmental 
audience. 

What do you receive?
Leads. Leads. And More Leads!
You’ll receive leads from EVERYONE who clicks on “down-
load now” link or the image. Your direct leads, with complete 
contact information, are automatically sent to you. 

NED Industrial Research Center eNewsletter Rates:
1x: $1,850 net, per month
3x: $1,650 net, per month
6x:  $1,450 net, per month

EHS Research Center eNewsletter Rates:
1x: $1,500 net, per month
3x: $1,400 net, per month
6x: $1,300 net, per month  

Be part of these Research Center  
eNewsletters by reserving your spot(s) now.  
They’re sold on a first come, first served  
basis; act today.

Specs
Image: Must be sized 200w x 200h pixels at 72 dpi resolu-
tion in JPEG format. 
Headline and 50-word description.
Content:  Provide a URL to your content or send us a PDF 
and we will post it online.

Materials
Please email your creative to Liz Bollini,  
liz.bollini@penton.com. Phone 216.931.9222

*SOURCE: Publisher’s Own Data

Research Center eNewsletters are  
available with these publications:

www.PentonMSC.com

Questions?
Contact your local sales representative.




