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IndustryWeek  —  2010 Editorial Calendar

IW 50 Profile:
Highlights a high-performing 
company in a different industry 
sector each month.

Executive View:
Profiles of C-suite managers in the 
manufacturing community.

Thought Leader:
Interviews with issue experts/leaders 
on topics of major importance to the 
manufacturing community.

Consider This:
Articles from outside
contributors on topics of interest 
to manufacturing leaders.

First Up:
The editor writes on a variety 
of issues facing manufacturers 
and updates on changes in the 
magazine/website/events.

On The Rise:
Profiles of successful companies 
— start-ups, fast growers, high-
growth sectors.

* Contact your account representative for monthly schedule
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Requirements for Sending Electronic Files
Penton Media, Inc. uses computer-to-plate technology 
for all printed material. We ask that our advertisers 
supply digital files using the standardized file formats 
as listed below.

1.	 Platform: Macintosh or PC accepted
2.	 Files accepted: PDF/X, DCS2, PDF (prepress high 

resolution) or Postscript files.
3.	 Color: Send all files in CMYK mode unless a 

Pantone color is running. RGB files must be 
converted to CMYK. Please indicate all colors, 
Including Pantone colors, on the checklist.

4.	 Embedded images: MINIMUM resolution 
requirements:

	 •	 300 dpi for full-color artwork or grayscale
	 •	 1200 dpi for Bitmap (B&W/line art)
	 •	 Images and logos from websites are NOT 	

	 usable for print ads.
5.	 Proof: SWOP certified proofs for all ads must 

be provided. For additional information on 
SWOP requirements, go to: www.SWOP.org. 
Penton Media, Inc, will not be held liable for the 
reproduction of any ad submitted with a SWOP 
certified proof. 

6.	 Electronic file transfer: You may submit electronic 
files via web at: www.PentonDigitalAds.com. When 
submitting files via the website, a SWOP certified 
proof must be mailed to:

		  Penton Media, Inc.
		  Attn: IndustryWeek/Tamara Gillepsie	
		  9800 Metcalf Avenue
		  Overland Park, KS 66212 USA
7. 	Insertion orders must be received by the posted 

close dates to honor all position requests. Send 
insertion orders to:

		  IndustryWeek/Attn: Debbie Brady
		  1300 E. 9th St.
		  Cleveland, OH 44114 USA
		  email: dbrady@industryweek.com
	 	 phone: 216.931.9579 / fax: 216.696.7670
8.	 For instructions on creating electronic files, visit 

our website: www.PentonDigitalAds.com. For 
further technical assistance call 800.321.7003. 
Please make sure all digital ad files match the ad 
dimensions listed. Penton Media, Inc., reserves 
the right to reduce and/or re-size any over-sized 
or incorrectly sized ads to fit the ad dimensions 
indicated above.

Storage: Penton Media, Inc. does not 
keep a copy of electronic files.  
Advertisers must retain the original copy.

PRINT Rates & Specs

Advertisers will be billed for the following services: 
	 •	Convert native application files: $125 minimum charge

	
•	 SWOP approved digital proof: $100

DIGITAL Rates & Specs
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WEB ADS:
Leaderboards, Rectangles, Skyscrapers
•	 All materials must be submitted at least 2 

business days in advance. If materials are
	 late, advertiser/agency is still responsible
	 for the media purchased pursuant to the 

insertion order.
•	 Dimensions:
	 —Leaderboards: 728x90 pixels
	 —Rectangles: 300x250 pixels
	 —Skyscrapers: 160x600 pixels
•	 Format: GIF, Flash, or other rich media 

accepted. If using rich media, see Rich Media 
Specifications online.

•	 Animation, Looping: Animated GIFs are 
acceptable.  No limits on looping.

•	 File size: 30K maximum.
•	 URL: Include a URL for your ad to link to.

CATEGORY SPONSORSHIPS:
•	 All materials must be submitted at least 2 business 

days in advance. If materials are late, advertiser/
agency is still responsible for the media purchased 
pursuant to the insertion order.

•	 Specifications:
	 —Square Button: 125x125 pixels;
	 —Micro Bar (Logo): 88x31 pixels;
	 —Text: Headline and Body copy -- 75 words or less, 	

including a link (URL)

eNewsletters:
•	 All materials must be submitted at least 2 

business days in advance. If materials are
	 late, advertiser/agency is still responsible
	 for the media purchased pursuant to the 

insertion order.
•	 Please Submit ALL of the following: Headline -- 

40 characters or less;  Body copy -- 75 words or 
less, including a link; and Logo -- 120x60 pixels

•	 Unless otherwise specified, IndustryWeek will 
include a redirect URL to track clicks of ad.

Sponsored White Paper Collection:
•	 All materials must be submitted at least 2 business 

days in advance. If materials are late, advertiser/
agency is still responsible for the media purchased 
pursuant to the insertion order.

•	 Please include the following:
	 —Your white paper in Adobe Acrobat (PDF) format
	 —Title of the white paper
	 —A 40-60 word description of the white paper
	 —Your company’s URL
	 —A contact email address for reporting purposes
•	 White paper leads will be forwarded by email to the 

address you specify.
•	 Third-party tags are not permitted for white paper 

postings. All white papers must be hosted on the IW 
web server.

Text Links: IW Online Marketplace
•	 All materials must be submitted at least 2 business 

days in advance. If materials are late, advertiser/
agency is still responsible for the media purchased 
pursuant to the insertion order.

•	 Please provide the following:
	 —Heading: up to 50 characters (including spaces)
	 —Body copy: up to 200 characters (including spaces)
	 —URL for click-throughs
•	 No excessive use of capital letters, no bold or italics, 

no HTML tags or formatting is permitted.
 

$1,000/month

$1,500/month

1 year program

6 month program

Related Knowledge

$1,000Per month, per white paper

Sponsored White Papers

$3,000Per category

Categories: Leadership & Strategy, Operations, 
Economics & Public Policy, Technology & Innovation 

and Rankings

Category Sponsorships

Leaderboards

Rectangles
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$110

$115

$85

CPMWeb Ads

#1 position

#2 position

#3 position

$1,400

$1,300
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IW Online Marketplace

#4 position

#5 position

$1,050

$975
All online media rates are NET.

Send materials to:
ads@industryweek.com
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■  Winners and Losers in 2008
■  American Icons Join IW’s 50 Best
■  Nordson CEO Edward Campbell’s  
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